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 Explore emerging trends and strategies in online fundraising 

 Explore the elements of writing grant proposals for nonprofit organizations 

 Describe the legal and ethical aspects of fundraising 

 

APPLICATION OF KNOWLEDGE  

Students will gained real world knowledge and experience by participating in the following 

activities: 

 Assist fundraising chair in creating a fundraising event from start to finish 

 Design and create event marketing materials 

 Design and create products  

 Assist in grant writing applications 

 Assist in business plan and grant proposal writing 

 Make calls to obtain donation funding 

 

PROJECT MEETING SCHEDULE 

Monday & Wednesday, 9am to 1pm 

 

LEARNING MATERIALS 

All learning materials will be research by students and advisors and purchased by the co-op. Any 

additional resources that students wish to purchase for home use will be an additional fee not 

provided by the Co-op. 

 

EVALUATION METHODS 

 Observation and evaluation of in-class work 
 Observation and evaluation of participation and professional conduct 

 

STANDARDS FOR PROJECT COMPLETITION 

 Successful completion of at least one fundraising event 
 Successful raising of monies for 501(c)3 
 Development of marketing materials and products 
 Completion of writing and submission assignments 


